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1. Federal Agency and Organizational Element to R
Which Report is Submitted 2. Award Identification Number 3. DUNS Number

Department of Commerce, National | 36-43-B10513 037227498
Telecommunications and Information Administration

4. Recipient Organization

Computers for Youth Foundation, Inc. 520 - 8th Avenue, New York, NY 10018-6507

5. Current Reporting Period End Date (MM/DD/YYYY) 6. Is this the last Report of the Award Period?

09-30-2013
®@Yes (ONo

7. Certification: | certify to the best of my knowledge and belief that this report is correct and complete for performance of activities for the
purposes set forth in the award documents.

7a. Typed or Printed Name and Title of Certifying Official 7c. Telephone (area code, number and extension)

Mark Malaspina (212) 563-7300 X124

7d. Email Address

Chief Officer, OSP .
mmalaspina@cfy.org

7b. Signature of Certifying Official 7e. Date Report Submitted (MM/DD/YYYY):

Submitted Electronically 12-06-2013
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Project Indicators (This Quarter)

1. Please describe significant project accomplishments completed during this quarter (600 words or less).
CFY did not achieve project accomplishments this quarter, since the project was 100% complete as of the last quarter.

2. Please provide the percent complete for the following key milestones in your project. Write “0” in the Percent Complete column and "N/A"
in the Narrative column if your project does not include this activity. If you provided additional milestones in your baseline report, please
insert them at the bottom of the table. Figures should be reported cumulatively from award inception to the end of the most recent reporting
quarter. Please provide a narrative description if the percent complete is different from the target provided in your baseline plan (300 words
or less).

Percent Narrative (describe reasons for any variance from baseline plan or
Milestone Complete any other relevant information)

2.a.| Overall Project 100 N/A

2.b.| Equipment / Supply Purchases - Progress reported in Question 4 below
2.c.| Awareness Campaigns - Progress reported in Question 4 below
2.d.| Outreach Activities - Progress reported in Question 4 below
2.e.| Training Programs - Progress reported in Question 4 below
2.f.| Other (please specify): - Progress reported in Question 4 below

3. Please describe any challenges or issues faced during this past quarter in achieving planned progress against the project milestones
listed above. In particular, please identify any areas or issues where technical assistance from the BTOP program may be useful (600 words
or less).

N/A

4a. In the chart below, please provide the requested information on your BTOP grant-funded SBA activities. Please also provide a short
description of the activity (600 words or less). Figures should be reported cumulatively from award inception to the end of the most recent
reporting quarter. Please ensure that the numbers of new household subscribers and business or community anchor institution (CAl)
subscribers reflected in the “Total” row represent the unduplicated number of new subscribers that can be attributed to your SBA project as
awhole.

Name of the
SBA Activity

Location of
SBA Activity

Description of Activity (600 words or less)

Size of
Target
Audience

Actual
Number of
Participants

New
Subscribers:
Households

New
Subscribers:
Businesses
and/or CAls

Family Learning
Workshops

Partnering
high-poverty
schools in Los
Angeles
Unified School
District

CFY's Family Learning Workshop are designed to inform and motivate
families to use their Home Learning Centers and online educational
software in order to help their children succeed academically. By tying
broadband to their child's success in school, the workshop aims to make
broadband highly relevant (a key adoption factor) in order to achieve
sustained, long-term broadband adoption.

CFY Family Trainers lead the hands-on workshop sessions, and CFY
onsite Customer Service Representatives and Volunteers provide
families with additional coaching and guidance. Family Learning
Workshops are conducted in both English and Spanish.

Specific topics include:

« Introduction (computer set-up, Windows basics, CFY Help Desk)

« Internet Guidance (Internet safety, digital citizenship)

« Learning Together (parents' role in learning with their children)

+ Using your Home Learning Center (exploration of installed educational
software, productivity software, and accessibility tools)

+ Using Broadband to Learn Online (exploration of hundreds of free
educational software titles curated at MyHomeLearning.com and
instructions for accessing free subscriptions of additional software titles)
« Enrolling in Broadband (information about enrolling in local
broadband service)

47,086

37,045

5,740




RECIPIENT NAME:Computers for Youth Foundation, Inc.

AWARD NUMBER: 36-43-B10513

DATE: 12/06/2013

OMB CONTROL NUMBER: 0660-0037
EXPIRATION DATE: 6/30/2015

Name of the [ Location of Size of Actual New New
S .- |Description of Activity (600 words or less) Target | Number of | Subscribers: | Subscribers:
SBA Activity |SBA Activity . . .
Audience |Participants| Households Businesses
and/or CAls
CFY also trains students directly prior to the Family Learning Workshops.
CFY meets with each 6th grade class at least twice prior to the Family
Learning Workshop to train students about the program and learn
about the program's educational software. This in-school training is
designed to motivate students to attend the Family Learning
) Workshops with their families.
Partnering
In-School :é%gg?:’f[%’s This in-school training of students is a component of a broader family
Training: Angeles outreach program. For example, CFY team trains a team of school staff | 18,624 17,693 0
Students Unified School to call each family to explain thg opp_ortun_ity anq encourage )
District attendance. CFY staff leads a brief orlentatlonlwnh teachers to review
the program and encourage teacher support in the outreach effort. CFY
also prepares outreach documents and project management web tool
for outreach collaboration with school implementation team, including:
« Invitation Packets (Bi-lingual, English & Spanish)
+ Reminder Notices (Bi-lingual, English & Spanish)
+ Web based project plan and timeline
E?ggmggcgrw CFY staff conducts T_ee_acher Learning Workshops for teachers at our
In-School schools in Los partner schools. Thisis a 1.0-1.5 hour hands-on workshop where
Training: Angeles teachers get in-depth training on CFY’s online and offline resources, 1,727 1,727 0
Teachers = with guidance on using technology to connect school to home and
Unified School ; I~
_— motivate broadband use by families.
District
Total: 67,437 56,465 5,740

Group 1 — does not have computer / does not have broadband

Group 3 -- has educationally focused computer / does not have broadband

Group 4 — does not have a computer / has broadband

Group 6 -- has educationally focused computer / has broadband

Group 5 -- has computer, but the computer is not educationally focused / has broadband

Group 2 -- has computer, but the computer is not educationally focused / does not have broadband

4b. Please describe your method for determining the number of households, businesses, and/or (CAls) subscribing to broadband as a result
of your SBA programs (600 words or less).

CFY's program is designed to (A) drive new broadband subscribers and (B) retain broadband subscribership by families who otherwise
would have "churned” out of broadband.

CFY's measurement methodology involves estimating both (A) “New Subscribers" by families who had not adopted broadband upon
program initiation and (B) “Net Subscribers” by families who had broadband upon program initiation and retained broadband as a
result of the program.

CFY generates a unique CFY ID for every student served. This ID is used during the family registration process and is also

permanently affixed to the Home Learning Center. The CFY ID is the critical data field to allow broadband research. At the Family
Learning Workshop, CFY gathers basic information for every CFY ID, including technology adoption status and phone numbers. Every
family is characterized into one of six groups based on their pre-workshop technology adoption status (groups 1-4 = not broadband
subscribers; group 5-6 = broadband subscribers) which break down as follows:

To estimate New Subscribers, CFY conducts phone surveys (at least three months after the Family Learning Workshops) of families
who were not broadband subscribers at the time of the workshop, using staff and volunteers with different language skills to reach our
multi-lingual families. CFY aims for a sample size within each group that enables extrapolation by group with at least 90% confidence
within at least 5% margin of error. The phone survey data is then extrapolated for each group in order to estimate the number of
families who have become New Subscribers.

To estimate Net Subscribers, CFY will conduct phone surveys approximately one year after the Family Learning Workshops of families
who were broadband subscribers at the time of the workshop. This data, compared to typical broadband retention rates of low-income
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families, will be used to determine the number of families who have become Net Subscribers The same sample size methodology
described for New Subscribers estimate will be used for measuring Net Subscribers.

PLEASE NOTE: Per guidance from the Department of Commerce, the number of new household subscribers listed above in the first
SBA activity represents the total number of new household subscribers garnered through all SBA activities together. Likewise, each
subsequent SBA activity shows "0" new household subscribers only to avoid counting the total number of new subscribers more than
once.* Please additionally note, that, per guidance from the Department of Commerce, each activity listed in the SBA Activities chart
above shows the unique number of individuals targeted and participating in that activity, such that an individual that is targeted by or
participates in more than one SBA Activity is counted separately in each. This strategy means that the total amounts for these
columns represent SBA Activity "touchpoints” rather than unique individuals.

4c. Please provide a narrative explanation if the total number of new subscribers is different from the targets provided in your baseline plan
(600 words or less).

The total of new subscribers of 5,740 is less than the baseline of 7,935. CFY had projected that it would be able to offer families
discounted broadband, and CFY has not been able to secure a discount broadband partnership. Therefore, although CFY has
achieved significant numbers of new broadband subscribers, certain families for whom the monthly price is the biggest barrier to
broadband adoption have not enrolled as planned.

4d. Please provide the number of households and the number of businesses and CAls receiving discounted broadband service as result of
BTOP funds.

Households: 0 Businesses and CAls : 0

Project Indicators (Next Quarter)

1. Please describe significant project accomplishments planned for completion during the next quarter (600 words or less).
N/A

2. Please provide the percent complete anticipated for the following key milestones in your project as of the end of the next quarter. Write
"0" in the second column if your project does not include this activity. If you provided additional milestones in your baseline report, please
insert them at the bottom of the table. Figures should be reported cumulatively from award inception to the end of the next reporting
quarter. Please provide a narrative description if the planned percent complete is different from the target provided in your baseline plan
(300 words or less).

Percent Narrative (describe reasons for any variance from baseline plan or any
Milestone Complete other relevant information)

2.a.| Overall Project 100 N/A

2.b.| Equipment Purchases - Milestone Data Not Required
2.c.| Awareness Campaigns - Milestone Data Not Required
2.d.| Outreach Activities - Milestone Data Not Required
2.e.| Training Programs - Milestone Data Not Required
2.f.| Other (please specify): - Milestone Data Not Required

3. Please describe any challenges or issues anticipated during the next quarter that may impact planned progress against the project
milestones listed above. In particular, please identify any areas or issues where technical assistance from the BTOP program may be useful
(600 words or less).

N/A
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Sustainable Broadband Adoption Budget Execution Details

Activity Based Expenditures (Sustainable Broadband Adoption)

1. Please provide details below on your total budget, cumulative actual expenditures (for the period ending the current quarter), and
cumulative anticipated expenditures (for the period ending next quarter) for each line item, including detailed disbursements of both
matching funds and federal funds from project inception through end of this quarter (actual) or next quarter (anticipated). Actual and
anticipated figures should be reported cumulatively from award inception to the end of the applicable reporting quarter.

Actuals from Project Inception Anticipated Actuals from Project
Budget for Entire Project through End of Current Reporting Inception through End of Next
Period Reporting Period

Cost Total Cost g FEEETE Total Matching Federal Total Matching Federal
e Funds Funds

Classification (plan) Cost Funds Funds Costs Funds Funds
(plan) (plan)

a. Personnel $4,140,056 $853,936 $3,286,120 $4,117,257 $817,567 $3,299,690 $4,117,257 $817,567 $3,299,690

b. Fringe Benefits $649,068 $133,878 $515,190 $696,262 $138,257 $558,005 $696,262 $138,257 $558,005

c. Travel $99,501 $20,523 $78,978 $99,308 $19,720 $79,588 $99,308 $19,720 $79,588

d. Equipment $0 $0 $0 $0 $0 $0 $0 $0 $0

e. Supplies $4,332,451 $1,568,906 | $2,763545 | $4,310,358 | $1,618423 | $2,691,935 | $4,310,358 | $1,618423 | $2,691,935
f. Contractual $843,111 $313,805 $529,306 $860,249 $305,188 $555,061 $860,249 $305,188 $555,061

g. Construction $0 $0 $0 $0 $0 $0 $0 $0 $0

h. Other $556,974 $114,884 $442,090 $537,727 $106,777 $430,950 $537,727 $106,777 $430,950

i. Total Direct

Charges (sum
of a through h)| $10621,161 | $3,005932 | $7,615229 | $10621,161 | $3,005932 | $7,615229 | $10,621,161 | $3,005932 | $7,615229

J: 'gﬂgfgcés $0 $0 $0 $0 $0 $0 $0 $0 $0

k. TOTALS (sum
of i and j)

$10,621,161 | $3,005,932 $7,615229 | $10,621,161 | $3,005,932 $7,615229 | $10,621,161 | $3,005,932 $7,615,229

2. Program Income: Please provide the program income you listed in your application budget and actuals to date through the end of the
reporting period.

a. Application Budget Program Income: $0 b. Program Income to Date: $0




